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For the past three years, the Business Network Event has taken place in late April, 
designed to encourage, consolidate and create new business leads for businesses within 
the town. 

This report summarises the attendance and feedback gained from the event over the 
previous three years, under the same headings as each evaluation report which has been 
undertaken previously. 

1. Attendance Data

1.1 Since its last review in 2016, over 468 people and business have registered to 
attend the event, with 361 attendees over the three years (2016 – 150, 2017 – 120, 
2018 – 91), with an conversion rate of 77% from those registered to those attending 
on the night. 

1.2 The registration by business size has remained relatively constant throughout with 
the 2018 event attracting more medium sized (by percentage) companies than 
previously. 

1.3 Registration data has become more accurate in 2017/18 with the introduction of the 
Blendology one-tap contact sharing app, ensuring all delegates sign in at the 
beginning of the event in order to be able to utilise the app. 

2. Budget (Leighton-Linslade Partnership Committee Budget)

2.1 The budget for the event allocated from the Leighton-Linslade Partnership 
Committee budget has remained constant at £2000 per year, with costs also 
remaining similar; 2016 - £2,383, 2017 - £2,161, 2018 - £2,277.

2.2 During the period, sponsorship for the event has increased from £600 in 2016 to 
£1,250 in 2018 thus reducing the financial liability for the Partnership Committee. 
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However, it should be noted that the £2000 budget allocation is smaller than the 
required funds for the event and sponsorship will always be required. 

2.3 Staffing costs (both pre, during and post event) are excluded from the above figures 
and have been provided in-kind by Leighton-Linslade Town Council for the past 
three years. 

3. Feedback 

3.1 Over the past three years the event has been deemed successful in terms of 
attendance and meeting the needs of those attending. It should be ensured where 
possible that the event doesn’t clash with similar types of events which may be an 
attributable reason for the lower attendee numbers in 2018.

3.2 The use of Eventbrite and MailChimp continue to be popular for both marketing the 
event and for contacting attendees by email once registered and post event, and 
has been successfully used since 2016.

3.3 In 2017 & 2018, the use of Blendology proved popular with attendees and provided 
an accurate analysis of the event, however, whilst the quantity of connections made 
at the event can be measured (and rewarded by the way of a prize to the most 
connections made on the evening), the quantity of these connections cannot be 
easily measured. 

3.4 Several formats have been adopted for the evening over the three years, with 
speakers, business clinics and the ability to showcase your own business at the 
event trialled each year. All have received mixed feedback and the working group 
seek to build on the feedback gained to find a balance between all three styles.

3.5 Astral Park hosted the event in 2016 and it was noted that the event had potentially  
outgrown Astral Park and an alternative venue should be sought. Leighton Buzzard 
Golf Club have hosted the event for the latter two years and feedback has been 
good in relation to the venue and refreshments provided. It should be noted that 
dietary requirements are a consideration when selecting refreshments. 

3.6 Working as a joint committee has proved successful over the previous three years, 
spreading the workload and responsibility ensures the event continues to be 
successful without becoming a burden on an individual or organisation. 

4. Survey Data  

4.1 Attendees of the events in 2016, 17 & 18 were asked to complete a feedback survey 
so trends could be established over the years and to assess the usefulness of the 
event to businesses within the town. 

4.2 A summary of questions and their findings over the three years can be found below; 
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4.3 Did the event meet your expectations? 

Yes, Fully Yes, Somewhat No Don’t Know
2016 51% 46% 0% 3%
2017 73% 25% 0% 2%
2018 50% 43% 6% 2%

It can be established that the client base for the Business Networking Event’s 
expectations are generally, very well met at the event over the past three years. 

4.4 Based on your experience at this event, how likely are you to attend future events? 

Will Attend Very Likely to 
Attend

May 
Attend

Not Likely 
to Attend

Don’t 
Know

2016 53% 36% 11% 0% 0%
2017 58% 36% 6% 0% 0%
2018 43% 31% 19% 6% 2%

The majority of guests to the event are likely to attend again in future years. In 2018 
anecdotal feedback gained suggested that although the visitor felt it was a good 
event which was well organised and they had a good experience there, the event 
wasn’t suitable for them meeting new clients as their clients aren’t attracted to this 
style of event.  

4.5 Is this event useful to you and your business 

Very Useful Somewhat 
Useful

Not Useful Don’t Know

2016 56% 41% 0% 3%
2017 55% 42% 0% 3%
2018 33% 54% 9% 7%

For some guests at the event, it may not be possible to determine if the event has 
been useful to them on the evening of the event, which can account for the ‘Don’t 
Know’ responses. For the past three years the vast majority have found the event 
either somewhat or very useful.

4.6 How likely are you to recommend this event to other businesses? 

Very Likely Somewhat 
Likely

Not Likely Don’t Know

2016 70% 29% 0% 1%
2017 85% 15% 0% 0%
2018 57% 40% 2% 2%

At least 96% of guests at the event would ‘somewhat likely’ recommend this event 
to other businesses each year for the previous three years. 



Business Networking Event
3 Year Evaluation Report

Page 5 of 11

4.7 How many new contacts have you made this evening

0-5 6-10 11-15 16-20 21+
2016 43% 41% 10% 3% 3%
2017 22% 45% 20% 11% 2%
2018 21% 42% 25% 13% 0%

Each year the majority of businesses make between 6-15 contacts. Since the 
introduction of the Blendology app in 2017, the number of businesses making a 
greater amount of contacts has increased. Although it is difficult to measure the 
quality of these contacts, the quantity of contacts has been made. It should also 
be noted that some people may not appreciate the number of contacts which they 
have made until later in the week / month. 

4.8 If we were unable to receive funding, would you be willing to pay for this event? 

No £0-5 £6-10 £11-15 £16-20 £20+
2016 14% 32% 41% 7% 3% 3%
2017 15% 44% 22% 7% 7% 7%
2018 21% 31% 37% 2% 4% 6%

The majority of people would be willing to pay for this event over the past three 
years, with £0-10 being the most preferred option, however, it should be noted that 
although guests have indicated they would be willing to pay, the conversion rate of 
willing payers to paying attendees may be lower than anticipated.

4.9 Please rate the following aspects of the event; 

Scheduling & Timing

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 39% 50% 7% 0% 3% 1%
2017 55% 45% 0% 0% 0% 0%
2018 56% 38% 4% 0% 0% 2%

Invitation 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 50% 51% 6% 0% 0% 3%
2017 48% 40% 4% 0% 2% 3%
2018 55% 37% 4% 0% 2% 4%
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Ease of Registration 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 66% 31% 3% 0% 0% 0%
2017 66% 30% 4% 0% 0% 0%
2018 78% 18% 2% 0% 0% 2%

Food & Beverage 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 53% 41% 3% 0% 0% 3%
2017 42% 44% 4% 2% 2% 6%
2018 39% 47% 2% 2% 0% 10%

Parking & Directions 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 45% 48% 4% 3% 0% 0%
2017 54% 32% 10% 4% 0% 0%
2018 61% 33% 2% 0% 0% 0%

Choice of Venue 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 54% 40% 3% 3% 0% 0%
2017 60% 36% 4% 0% 0% 0%
2018 66% 30% 2% 0% 0% 2%

The majority of feedback received above indicates that the pre-event information, 
the venue and the services provided at the event are average or above. The 
change of venue for 2017/8 to Leighton Buzzard Golf Club appears to have made 
little difference to the satisfaction of guests to the event. 
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Other

2017

Personal Invitation

Outdoor Banners

Word of Mouth

Social Media 

Bee Local Mag

Networking Group

About Town Magazine

Local press

Online Search

Other

2018

4.10 How did you hear about the event (multiple responses accepted); 

From the above, it can be seen that Social Media is 
more prevalent in advertising the event in 2018 than in 2017 & 2016, which is a 
trend seen across all events within the town, where as the printed media options 
are becoming less of an effective means of advertising the event. ‘Other’ options 
have included an email from Leighton-Linslade Town Council or an email from the 
Federation of small businesses advertising the event to their members. 

4.11 What lead you to attend tonight’s event? (Multiple responses accepted); 
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Share my business 
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2018

The majority of guests 
at the event for the previous three years have been there to share information 
about their business and make new contacts, which is predominantly as expected 
for the style and purpose of the event. A relatively consistent percentage of guests 
have also used the event to discover business support (Federation of Small 
Business, Wenta, Central Bedfordshire Council, Leighton-Linslade Town Council 
etc.) and to discover other networking groups within the town (LB Connect etc.). 

4.12 How would you rate the Blendology digital badge system? 
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Domestic Economy

Labour Costs

Tax Burden

Consumer Demand

Regulations

Rent / Premises

Skilled Staff

Foreigh Economy

Access to Finance

Input Costs

Fuel Costs

Utility Costs

Cost of Finance

2017
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Labour Costs

Tax Burden

Consumer Demand

Regulations

Rent / Premises

Skilled Staff

Foreigh Economy

Access to Finance

Input Costs

Fuel Costs

Utility Costs

Cost of Finance

2018

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 N/A N/A N/A N/A N/A N/A
2017 67% 26% 2% 0% 0% 5%
2018 44% 44% 6% 0% 4% 2%

The Blendology badge system continues to be a popular way of exchanging 
contact details, meaning the data is held electronically for future reference rather 
than having business cards which can become lost / misplaced over time. There is 
no data for 2016 as the Blendology badge system wasn’t in use for this event. 

4.13 What is the greatest challenge to your business at the moment; 

 

Between 2017 and 2018 there has been a significant shift from consumer demand 
being the greatest challenge faced by businesses at the event to the domestic 
economy and the availability of skilled staff to undertake a role within their 
company.
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4.14 Overall, how would you rate this event? 

Excellent Good Average Below 
Average

Poor Don’t 
Know

2016 45% 45% 10% 0% 0% 0%
2017 54% 46% 0% 0% 0% 0%
2018 66% 22% 8% 0% 4% 6%

Annually, at least 90% of the guests attending the event would rate the event as 
average or better, which suggests the event is fulfilling its purpose and the style 
and layout of the event is suited to providing the desired outcomes for the event. 

It is recommended that the event continue in its current format, with slight 
alterations made annually based on guest feedback from the previous years. 

It is further recommended that funding levels be maintained, with sponsorship 
being used to enhance the event further in future years and reduce the overall 
financial implications on the lead organisation. It should be noted that if the 
underwriting of the event were to be reduced, there would be a greater reliance on 
the sponsorship of the event to ensure the standard of the event was maintained 
in future years. 

  


